
What es the life of Mansa Musa reveal about Mali in the 14th century? 

‘Discipline is the bridge between goals and accomplishment’ 
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Growing a business

10
YEAR

11
YEAR

RO68: Design a business proposal

Understanding the 
business scenario

Design and complete three 
methods of market 
research

Identify your target 
audience

Create a focus group, 
survey and internet 
research

Analyse your market 
research results

Get feedback on your 
prototype

Create a customer profile

Create your 
final 
product

Create 
a 
design
mix

Identify strengths and 
weaknesses of your 
design

Create a 
mood 
board

Gather verbal and 
written feedback

Design modifications

Identify your businesses 
fixed costs

Finalising your product design

Identify your businesses 
variable costs

Calculate your 
businesses total costs

Identify your selling 
price

Estimate your number 
of sales in the first 
month

Calculate 
your 
forecasted 
revenue

Calculate profit for the 
first month

Calculate your 
breakeven level of 
output

Suggest an appropriate 
sales technique

Identify any risks and 
challenges

RO69: Market and pitch a business proposal

Research competing 
brands

Identify your USP

Create a logo, slogan, colour 
scheme, character and celebrity 
endorsement

Develop a brand for 
your business

Explain the KPI for your 
promotional campaign

Design three 
promotional 
campaign 
methods

Plan a 
timeframe 
for your 
promotional
campaign

Plan your pitch: consider 
venue, equipment etc Create materials to help 

you deliver your pitch

Develop a persuasive 
pitch

Deliver a pitch

Carry out a practice 
pitch

Modify your pitch by 
using peer feedback

Pitch your proposal to a 
professional audience

Reflect on your 
proposal

What are the traits of an 
entrepreneur?What does it take to 

stand out from the 
competition?

What are the benefits and 
drawbacks of risk taking?

What is an 
entrepreneur?

Business aims and 
objectives

What are the 
customer wants and 
needs?

What does a 
business need to 
pay for?

How can I find a 
gap in the 
market?

Total costs

What's the difference 
between primary and 
secondary?

What is 
market 
research?

What is the difference 
between a fixed and 
variable cost?

The three steps to 
calculating a profit

What is 
revenue?

Quantitative 
and 
qualitative

Drawing and understanding a 
breakeven graph 

Why is 
cash 
important?

What is a 
business angel?

How could I become a business 
owner?

What are the 
four Ps of the 
marketing mix?

How can I 
lower the 
breakeven 
point?

What 
happens if 
businesses 
run out of 
cash?

How can I source 
finance for my business?

What is 
crowdfunding?

What is a 
franchisee?

Market segmentation: what type of 
customer do I target?

What is 
promotion?

How do businesses target different 
groups of people?

How do I create a 
business plan?

The product lifecycle

Promotional 
techniques

Product differentiation
Revision techniques

What external factors 
might impact a 
business?

R067: Exam techniques

Accounting and finance

Revision techniques

Job roles and 
responsibilities: who 
does what?
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